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Abstract

Quantitative Research on New Service Models for Small Hotel Businesses in the
New Normal Era in Chiang Mai Province Objectives To study the 7’Ps of service marketing
mix To study strategies for creating competitive advantage. and To explore new service
models for small hotel businesses in the New Normal era in Chiang Mai Province. Data
were collected using a questionnaire from a sample of 400 individuals, selected through
probability sampling using the simple random sampling method.

The frequency and percentage values of the service users indicate that the majority
of the sample group are female, hold Thai and Chinese nationalities, are aged between
21-30 years, are self-employed, and are single.

Regarding the average values of the 7’Ps service marketing mix, the overall findings
indicate a high level of importance, particularly in terms of distribution channels, pricing,
service processes, and people. Similarly, the overall competitive advantage strategies are
also considered highly important by service users, especially in terms of quick
responsiveness.

Additionally, the results of the hypothesis test using the F-test show that the
characteristics of service users in terms of nationality, age, and occupation are significantly

related to the 7’Ps of service marketing mix. At the same time, the F-test also confirms

that the characteristics of service users in terms of nationality and g#fcupation are

significantly related to competitive advantage strategies.

Keywords : Competitive Advantage, Sefce Nlarketin
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